
Countries are becoming more and more similar because people are able to buy 
the same products anywhere in the world. Do you think it is a positive or 
negative development?

Nowadays, people from all over the world can purchase the same commodities 
from their own countries or any country that they visit. This essay will analyze the 
favorable and unfavorable features of this kind of globalization.  

On the one hand, it is widely accepted that a global village could offer a host of 
benefits. One thing that is really stands out might be that individuals would be able 
to find their products from their own country. This would mean that not only does 
their own country provide them with the chance to save money and time because 
they do not have to travel to other country countries to buy commodities but also 
buyers can return the products, which do not work properly and have malfunction. 
Another virtue could be that the world could reach a balance in terms of advanced 
technology. The main reason might be that scientists form different nations could 
share the latest achievements.   

On the other hand, stereotypes in products between different countries could have 
an array of adverse effects. The most obvious one would be that it might eliminate 
exclusive merchandise. For instance, some countries might put a considerable 
attempt to invent a novel goods, so if other countries imitate the same product, 
the individuality of goods will be fadedfading, while they could be a monopoly of a 
product for that country. Another detrimental effect would be that travelling might 
decline, this which is worrisome because people would not be encouraged to travel 
in order to buy clothes, and other products, because since they can provide it them 
in their own country easily besides it leads to declining a drastic decline in the rate 
of tourist tourismindustry.

To sum up, from my point of view, although globalization has some benefits, it 
could be better that each countries country has their its products to indicate 



individuality, so it could attract millions of people from other countries to purchase 
this kind of exclusive product.      


